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Program Manager International Talent @ Braifport Development
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Brainport: over 100 years of talent attraction
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PSV. entertainment, vitality & connection
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Philips builds houses for staff.
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Since 2005 TALENT ATTRACTION & RETENTION IN BRAINPORT EINDHOVEN

> Coming to > Settling in

Talent Attraction Program Brainport Holland Expat Center South
' » Formalities& geérvices
& knowledge workers N y = & Giving a warmiwelcome
e |ive & online. marketing =y - s-Organizingdife
e Building worldW|de networ : =

www.brainporteindhoven.com

> Living Iin

Holland Expat Center South latent Attraction Program Brainport

e Providing a high quallty sta " @ AdVice &L obby ofrinternational’labour
of living (v A » . Conductlng andTinking researches

e Feeling at home ; . &\ prOJects
* International educatjon & spourse . e Close relations with governments,

programme knowledge Institutes and

employers BRAINPORT
EINDHOVEN
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Steps

What is the DNA of
your regional labor
market?

Who Is your target
audience?

International talent
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Steps

What is the DNA of
your regional labor
market?

Who Is your target
audience?

International talent

Where Is your target
audience located?

Data
Benchmark

Focus Countries

What message will
you use to reach
them?

What are your brand
values?



Focus

ARTIFICIAL
INTELLIGENCE

INTEGRATED
PHOTONICS

ADDITIVE
MANUFACTURING

SYSTEMS
ENGINEERING

ENERGY
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Customer Journey
Brainport for Internationals

Journey of a Newcomer

. . . . _— Building a .

Epizode Praparation Discovery contact Preparation Basic first neads ne Looking forward Future
community

Touch Trigger Looking Scanning First BTTE application  Facing Connactian Agresmants Organisation Having & Bai . _ .

= . : . ng Baoing Family & Getting . . " i
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Atiantische
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ZUID-AMERIKA
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Place where you feel at home, Place where vou challenge yourself and others
human, (inovation)



Platform met

3000 Tech & IT

vacatures.
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Tech & IT jobs in Brainport
Eindhoven, The Netherlands

Home is where the heart is

Brainport

Eindhoven, the
Netherlands @

& brainporteindhoven.com
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Campaign: Home is Brainport
From differences to connection

cultural events

Multicultural community

Friendly peoplo
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Brainport for Internationals: regional vision

Targeted attraction and Maximizing
retention of migrant workers talent potential
(mbo-wo) of spouses

Increase stay rate An inclusive
of international students society

2

Continue to invest in Intensify cooperation with Invest in connection
branding the region as an HECS and BMIP between international
attractive hotspot. for the benefit of spouses. students and business

Organize and connect
initiatives to bring Dutch
and international residents
closer together.

Customization in actively while studying.
attracting specific profiles.

Cooperation with

businesses on retention.

Alignment and lobbying in the broad region, for a balance between a working
labour market and appropriate facilities, for the proper functioning of the
Brainport ecosystem.

Facilities and labour
market in balance
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HOME
WARDS

Just arrived in the Eindhoven region?
Don’t miss the Homewards Social Onboarding Program, a
joint initiative designed to help you settle in. This program is
tailored for both Dutch and international newcol.. -s ®
want to explore Eindhoven and kickstart their socia

. : s BRAINPORT
region. The first edition starts on October 4, 28 EINDHOVEN
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home of pioneers

Thank you. !

Email: n.zwetsloot@brainportdevelopment.nl

Site: www.brainporteindhoven.com



mailto:n.zwetsloot@brainportdevelopment.nl
http://www.brainporteindhoven.com/
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